L5goMm3geem8o dmgdgo 3mI3560900L LemEosEMEO 35LbOlTRGDEIMBS:
A9bgbE0gdo s 9gmlssdsdmdgdo
Social responsibility of companies operating in Georgia: Trends and
Inconsistencies

35603065 }0desdg - MJGHMObG0,

dsmn9dol Labgerdfogm »bogzg®Lo@g®o,

Malvina Jibladze - PHD Student in Business Administration
Batumi State University

malvina.jibladze@gmail.com

065300 35639¢0dg - Sbm 3069 3OHMRILMOO
0omvydob Lobgadfoxm »boggdLo@g®o,

Irakli Manvelidze - Associate Professor

Batumi State University,

manvelidze.irakli@gmail.com

VLGOI EH0: ©EI396g AMmBWomTo L MYFOH® 3039oGwIEo bgds
dgbgomwgds,  Gmd  3m335609d8s  0og0sbmo  Loddosbmds  mboos

23965bmOE0g@mb  bbgoolbgs  ©@o0bGEHgMglgdmer  dboMgms  0bEgMgligdol
230035elfobgdom, Gmd dorfignwo o0dbgl Loghomm dobsbo - Moo
39630006905, Bogooms  3mI3s609dol  Boamds - ogmlb  MBOH™
35Lboldygd0sbo dgodmgds odmobs@ml 0sb58dMMAgdol LosB3g3™
353939o0L  YBOMblgwymeysdo,  Mog  9gdymddo  avomBxmdaligdl
9mbobgmdol 2503390 bsffool  xsbIOGmgEmdol  dymBsMgmdsls,
dgLs0sdolo  Asl, 0lLYgg, MMz LobgEedhoxzml  ™MsbsdGms  Tgmdwos
0BOHMBML  J399bol  LeMEosE O  FoMgIML  QomBxmdILIISDY.  KOFZMOO
90d300m  mgosdggdol aoM339w9eo  bofowo, HMIgeog wY3oMsdglemdal
9603g0L 00 3m035600L, MHMIgeEog 5JBHOOMs© Fmbsfowgmdl dbasglo Godol
390900853300, LMEosWH 0y 93mbMB03WH 3MIMOdEGIJOOL QoS FMsT0,
bogds  @wmoswMo  3md3sbool  dodsdm.  dglsdsdobo U3 Tgodangds
aobgobommm,  OHmgmeE 3md3sbool  00ox®g  dmddgoo  ghm-9OHmo
0bLlEGHOMIGPG0.  sbodbmwo  FHgbwgbgool  Fglolegws  YMMOEMgds
39350sbgogm  Johomamo  3md3s60gdol MBOE0SXNYO  390-339M©I0DY
sOLgdMeEn 0bgm®mIs305%Y, MHmIgwoi 9bgds LM EO0SCMGO
35L9bolidygdMBSLMID 39380090 by30mbYdL. 39MHdme, Fglfogerowos
LodoOmggermdo 9dmddgo 100 «mdbbgowrglbo  3md3sbool  39d-9439M©0 s
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235065¢0BgdMmos 33, OMMEOE 3035600l 0doxbg dmddgo Lodwswgds.
3odmggbomos  3gbgbaogdo,  OHmIgmgdog  Lodomzgwmdo  dmgdgo
303560900l 398-2390©BY 5OLYIIWMWO 0bBMOTo300L LT sEgdom 03390gdS
3U3-L Bsfoerdo, sbg3g 90IMRBOEI0s Tglsdsdmdgdo, MMmdEgdoa 3Mmd3s6ogdol
39960 gEmdog@o  Fgosbbdgdol  ggmmdsd s  3md3s60900L

MGBOE0SCYMH0-390 339MOL 9sMgdsT 4o0Mm3Izgme.

Abstract: In today's world the point of view, that companies should carry out their
activities in the interests of various stakeholders in order to achieve a common goal
- sustainable development is becoming increasingly. For example, the approach of
companies - to be more responsible can be reflected in the provision of insurance
packages to employees, which will further improve the health of a certain part of
the population, Accordingly, it, as well as the state, can equally take care of
improving the social environment of the country. With a chain reaction, a certain
part of the citizens, who prefer a company that is actively involved in solving
similar environmental, social or economic problems, becomes loyal to the
company. Accordingly, CSR can be considered as one of the tools acting on the
image of the company. In order to study this tendency in Georgia, we focused on
the information available on the official websites of Georgian companies regarding
social responsibility issues. In particular, the websites of the 100 largest companies
operating in Georgia have been studied and analyzed CSR as a tool of acting on the
image of the company. Tendencies have been identified, which are revealed
through the information available on the website of companies operating in
Georgia. Discrepancies also have been founded, which were outlined by the
membership of the UN Global Compact and by comparison of the official website

of the companies.

A9l1535¢00:  3MMH3MMI30Y0  LMEoswMo  3sbbolidygdEwmds FoMmImowygbl
30335609008 1b9gd0obMdL oI GOMEgdgdol  Joeds,  S0MML
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30335609008 Jogh 98 3mb3gnE0sdo 96 TMmosHOHGds dbmeErme  Imgdol
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Lobmyomgdsby BOMB3s o goMgdm, Looz Jmd3sbogdo dmddgwgdgb.
05030350 M3 3md30m, L@EosWMEO  35bMbolIRJOMBds 5Bl BOBOYLOL
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